Study Guide for Mini-term 7 (Retention #1)

[image: ]In order to prepare for this mini-term, here are the major points you should study.

You should be able to

· Understand both reliability and validity as it applies to marketing research.
· Explain advantages of disadvantages of various types of data collection.
· Identify the various “orientations” that marketing has gone through.
· Understand the effects of attitudes and perceptions on consumers.
· Define a target market.
· Define the marketing mix.
· Recognize factors of the PEST.
· Identify the characteristics of the various “generations.”
· Understand the Inept, Inert, and Evoked sets.
· Explain the self-concept theory.
· Identify the influences on the consumer purchase decision process.
· Understand backward and forward integration.
· Identify the intensities of distribution.
· [bookmark: _GoBack]Understand the four main market structures.
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