Mini-term 5 Chapter 15 & PLC Version CC


All answers must be marked on the accompanying bubble sheet.
Most of these questions have just one correct answer.  They are worth one point each.
A few questions may have multiple correct answers.  These questions are identified by the use of “is/are” in the question.  The grading works in this manner: If there are 3 correct answers, you will receive 3 points for selecting all 3.  If you choose only 1 answer for this type of question, you will receive 1 mark if it is one of the correct answers.  If you choose only 2 and they are both correct, you will receive 2 marks.  If any of your answers for a multiple-correct answer question are incorrect, you will not receive any marks for that question.  So, if you chose all 4 answers, 1 would be incorrect and you would not receive any marks.  If the “none of these is correct,” or “All of these are correct” is the right answer, you must choose it and not any others.
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1. In which stage of the PLC usually has an influx of competitors?
a. Maturity
b. Growth
c. Introduction
d. Decline

2. Which is/are the stage(s) of the PLC that usually features contests or refunds?
a. Maturity
b. Growth
c. Introduction
d. Decline

3. Which stage of adoption has the most risk takers?
a. Innovators
b. Early Majority
c. Early Adopters
d. Late Majority

4. Which of these stages of the PLC features ads aimed at the product’s differentiation?
a. Introduction
b. Maturity
c. Decline
d. None of these is correct

5. What do you call a document sent to a media outlet to tell the media about an upcoming event?
a. Press kit
b. Press seeding 
c. Press release
d. Event sponsorship



6. In which stage of the Product Life Cycle are slow-moving products removed from the shelves?
a. Introduction
b. Maturity
c. Decline
d. Growth

7. Which is/are the stage(s) of the PLC that usually features a high use of coupons?
a. Maturity
b. Introduction
c. Growth
d. Decline

8. Which stage of adoption consists of about 13.5% of the population?
a. Innovators
b. Early Majority
c. Early Adopters
d. Late Majority

9. If Walmart advertises the low price it has on back-to-school supplies, what is it called?
a. Push strategy
b. Pull strategy
c. Creative strategy
d. Emotional appeal

10. What is the third stage of adoption?
a. Innovators
b. Early Majority
c. Early Adopters
d. None of these is correct

11. If Costco sets up an main isle display because it received a special price from the manufacturer, what is it called?
a. Push strategy
b. Pull strategy
c. Creative strategy
d. Emotional appeal

12. What is the correct order of the Diffusion of Innovation?
a. Interest, Awareness, Evaluation, Trial, Action
b. Awareness, Interest, Trial, Evaluation, Action
c. [bookmark: _GoBack]Interest, Awareness, Trial, Evaluation, Action
d. None of these is correct

13. Which stage of adoption features many who are mid-range in social and economic status?
a. Laggards
b. Early Majority
c. Late Majority
d. None of these is correct

14. What is the correct order of the stages in the Product Life Cycle?
a. Introduction, Maturity, Decline, Growth
b. Introduction, Growth, Decline, Maturity
c. Introduction, Maturity, Growth, Decline
d. Introduction, Growth, Maturity, Decline

15. What is it called if (for example) a facial cream is sold and it has a free trial-size lipstick included?
a. Free sample
b. Trial purchase
c. Loyalty reward
d. Premium

16. 
Which stage of adoption is/are the largest?
a. Early Majority
b. Late Majority
c. Laggards
d. None of these is correct

17. Which of the following is Publicity intended to generate?
a. Corporate advertising
b. Paid media
c. Earned media
d. Social media

18. Which stage of the Product Life Cycle often features a slight decline in sales?
a. Decline
b. Introduction
c. Maturity
d. Growth

19. What is the difference between a sales promotion (SP) and a trade promotion (TP)?
a. SP are aimed consumers, TP aimed at manufacturers
b. SP are aimed at the distribution channel, TP aimed at consumers
c. TP is a form of pull strategy, SP is a form of push strategy
d. TP are aimed at the distribution channel, SP aimed at consumers

20. Co-operative advertising is a form of what?
a. Trade promotion
b. Sales promotion
c. Dealer premiums
d. Cash refund



