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Chapters 2,3,9


All answers must be marked on the accompanying bubble sheet.
Most of these questions have just one correct answer.  They are worth one point each.
A few questions may have multiple correct answers, and those receive a correct mark for each correct answer.  These questions are identified by the use of “is/are” in the question.  If any of your answers for a multiple-correct answer question are incorrect, you will lose all marks for that question—so do not guess.  Remember that “is/are” means there might be more than one correct answer, but it doesn’t guarantee it; there may be only one right answer.  Pick only the ones you are sure are correct.  If the “none of these is correct,” or “All of these are correct” is the right answer, you must choose it and not any others.

1. 14What is/are (there may be more than one) the advantage(s) of collecting secondary data?
a. It is usually quite inexpensive
b. The accuracy of the information is very high
c. Data is often available very quickly
d. The amount of information is enormous

2. 11If a study returns similar results every time it is delivered, it would be said to have a high level of _______________.
a. Stability
b. Validity
c. Reliability
d. All of these are correct

3. 12What the term used to describe a study’s ability to accurately measure what it was intended to measure?
a. Stability
b. Validity
c. Reliability
d. None of these is correct

4. 15Which is/are an example of Shopping Goods?
a. Shampoo
b. Snack food 
c. Shoes
d. Accounting services

5. 9What is it called when all competitors have similar products?
a. Monopoly
b. Oligopoly
c. Monopolistic competition
d. Pure competition

6. 10Which market structure is/are (there may be more than one) likely to have a “follow-the-leader” mindset among competitors?
a. Monopoly
b. Oligopoly
c. Monopolistic competition
d. Pure competition

7. 20What is it called when a company creates a different brand for each product?
a. Multi-brand
b. Family brand
c. Generic brand
d. Individual brand

8. 13If a company was considering to make a slight change to its product, what type of research would it do?
a. Primary
b. Secondary
c. Exploratory
d. Situation analysis

9. 1Which is/are the part(s) of a brand that can identify and protect a process?
a. Brand name
b. Brandmark
c. Trademark
d. Patent

10. 16Which is/are an example of Specialty Goods?
a. Multi-grain bread
b. High-end automobiles
c. Dandruff shampoo
d. All of these are correct

11. 4Which of the following is/are (there may be more than one) considered external forces that can impact an organization?
a. A new employment laws
b. A growing trend for less packaging
c. The current growth of the economy
d. A limited marketing budget for your company

12. 19Which is/are the part(s) of a brand that can be identified by a symbol?
a. Brand name
b. Brandmark
c. Trademark
d. Patent

13. 18Which is/are an example of Convenience Goods?
a. Motorbikes
b. Fashion clothing
c. Specialty spices
d. None of these is correct

14. 17What do we call products that are purchased to be used directly in the production of another good or service that is re-sold?
a. Consumer goods
b. Durable goods
c. Industrial goods
d. Specialty goods

15. 8What is it called when only a few competitors dominate a market?
a. Monopoly
b. Oligopoly
c. Monopolistic competition
d. Pure competition

16. 2Which market structure is/are (there may be more than one) dominated by supply and demand pricing?
a. Monopoly
b. Oligopoly
c. Monopolistic competition
d. Pure competition

17. 5Which is/are (there may be more than one) an example(s) of the “S” in a PEST analysis?
a. A projection of slow retails sales in Canada 
b. A change to the copyright legislation
c. Baby boomers are starting to retire
d. The increase in open source software development

18. 6Which is/are (there may be more than one) an example(s) of the “P” in a PEST analysis?
a. A strong likelihood of a new government being elected soon
b. A movement to re-work parts of the free-trade agreement
c. Two rival companies merging
d. None of these is correct

19. 3Which “generation” is quick to adapt to new technology and does not often read the newspaper?
a. Generation Y
b. Generation X
c. Nexters
d. None of these is correct

20. 7What is it called when many competitors try to make their products appear different from others?
a. Monopoly
b. Oligopoly
c. Monopolistic competition
d. Pure competition


