[bookmark: _GoBack]
[image: cid:bf275840-2b7a-4e2f-989e-fbd715b38632@ROOT.OC]


[image: cid:24f2d2f5-3bf6-44f2-aca4-096aa4a9d0a8@ROOT.OC]


[image: cid:06888529-ee1d-4a3c-8789-77d2becfecc5@ROOT.OC]


[image: cid:0901e29e-8418-48d4-9175-6219be707ba0@ROOT.OC]





[image: cid:efe57a58-c941-4d00-968a-5eef49199054@ROOT.OC]


[image: cid:eeff23ad-94a7-4b75-bb8b-1c6dc7343003@ROOT.OC]


[image: cid:7abdd27a-1dfe-42f4-b3a5-c9352cc93ee4@ROOT.OC]



Sent from my iPad

image4.jpeg
T N ———— e —— e —

Agent/Broker

C——

Who|esaler or





image5.gif
Levels of Distribution Intensity

Intensity Level

Intensive

selling.
Convenience goods.

Work with selected

. intermediaries.
Selective ‘Shopping and some Seieel
specialty goods.
Work with single
Exclusive  Intermediary. Specialty o

‘goods and industrial
equipment.





image6.png
u
SNEL Producing Necessary Quanti

the nec
auanit e Manufacturing time for the assembly
of 31 circuit hoards reduced from 15
days to11.3 hours
“The value ofinventory fel from
$670,000 to $20,000
15

67

=3

FCSassembly  Inventory value
manufacturing (500,000
time (days)

W Eefore W




image7.jpeg
Highest - Lowest
I'C?g{sattlve Air Truck Rail Pipe Water
Transit . . .
Time Water Rail Pipe Truck Air
Reliability Pipe Truck Rail Air Water
Accessibility Truck Rail Air Water Pipe




image1.jpeg




image2.jpeg
TYPE OF FUNCTION

|Transact\onai function

l Logistical function

E&cllltatmg functloh

ACTIVITIES RELATED TO FUNCTION

« Buying: Purchasing products for resale or as an agent for supply of a product
« Selling: Contacting potential customers, promoting products, and soliciting orders
« Risk taking: Assuming business risks in the ownership of inventory that can become

obsolete or deteriorate

* Assorting: Creating product assortments from several sources to serve customers
« Storing: Assembling and protecting products at a convenient location to offer better

customer service

Sorting: Purchasing in large quantities and breaking into smaller amounts desired by
customers

Transporting: Physically moving a product to customers

Financing: Extending credit to customers

* Grading: Inspecting, testing, or judging products, and assigning them quality grades
 Marketing information and research: Providing information to customers and suppliers,

including competitive conditions and trends
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