Considering the target market for your product.  Draft a plan for using IMC to build awareness, provide information, create desire, and call for action.  Which of the following media would you use?  In what order?  For what purpose?

Integrated Marketing Communications

· 
Participating Students (1st and last names): _________________________________________

_____________________________________________________________________________
· Television
· Radio
· Newspapers
· Magazines
· Out-of-Home
· Online Ads
· Direct-response
· Social Media
· Events
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