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1) Using the following date calculate the price needed for the desired level of return.
Investment = $400,000
ROI % = 25%
Expected volume = 20,000
Average total costs = $275 per unit (based on expecting to sell 20,000 units)
a) 280
b) 300
c) 275
d) 100


2) A firm's occupancy, marketing, and fixed salaries costs total $75,000 and its each unit costs $15.00 to make. At a selling price of $30.00 per unit, the breakeven point in units is: (2 marks)
a) 50,000 units.
b) 5,000 units.
c) 100,000 units.
d) 75,000 units.



3) A manufacturer of athletic footwear has determined its total costs are $30 per pair of shoes. The company sells the footwear through wholesalers who in turn sell to retailers. The required wholesaler markup is 20% on cost while the required retailer markup is 50% on cost. The footwear manufacturer needs a markup of 25% on cost. What is the retail selling price?  (3 marks)
a) $67.5
b) $60.00
c) $55.25
d) $48.75

4) Ford Motor Company sets the price of a new model at $26,999. This is an example of
a) odd-even pricing.
b) price skimming.
c) price penetration.
d) unit pricing.
e) 
5) A manufacturer of athletic footwear has determined its total costs are $25 per pair of shoes. The company sells the footwear through wholesalers who in turn sell to retailers. The required wholesaler markup is 20% on cost while the required retailer markup is 50% on cost. The footwear manufacturer needs a markup of 25% on cost. What is the retail selling price?  (3 marks)
a) $56.25
b) $60.00
c) $55.25
d) $48.75

6) When a large retailer moves into town and sets an extremely low price in an attempt to undercut all other competitors and place them in a difficult financial position, it is pursuing what kind of pricing strategy?
a) penetration pricing
b) predatory pricing
c) loss leader pricing
d) price discounting

7) Fixed costs
a) do not change when production quantities change.
b) are production costs that change with output.
c) change when production quantities change.
d) never change.

8) Price elasticity of demand refers to:
a) how quickly demand rebounds when a price changes.
b) the sensitivity of a target market demand to changes in price
c) the range of prices in a product line.
d) the fact that consumers purchase greater quantities at higher prices.

9) In a situation where a price change does not have a significant impact on the quantity sold, demand is said to be
a) elastic.
b) marginal.
c) inelastic.
d) cross-elastic.

10) As the product manager for a cereal line, you have been told that maximizing ROI is to be your primary objective when setting prices. Which of the following will you apply?
a) profit maximization
b) backward pricing
c) sales volume maximization
d) competitive pricing

11) When companies act in an illegal manner by setting low prices to drive competitors out of business, it is a(n) _______________ strategy.
a) Greedy pricing
b) Predatory pricing
c) Bait and switch
d) Unfair
e) Carnivorous

12) Lowering prices temporarily to attract customers is called
a) promotional pricing.
b) prestige pricing.
c) occasional pricing.
d) temporary pricing.
e) spot pricing.

13) Products offered for sale at or slightly below cost are
a)  price penetrators.
b) loss leaders.
c) dogs.
d) price liners.
e) psychological prices.


14) Selected lines of dresses are priced at three levels: $99, $149, and $177. This is an example of
a) cost-plus pricing.
b) price lining.
c) unit pricing.
d) leader pricing.
e) customary pricing.

15) A consumer buying a new car pays a standard delivery/freight charge regardless of his or her location. This is an example of ________ pricing.
a) Flexible
b) FOB destination
c) Zone
d) uniform delivered
e) FOB origin

16) Simply adding a percentage to the cost of the product to determine pricing is called (may be more than one answer).
a) Cost plus pricing
b) Predatory pricing
c) Flexible pricing
d) Mark-up Pricing
e) Margin Pricing

17) Introductory pricing strategies include (may be more than one answer).
a) Predatory pricing strategy
b) Skimming price strategy
c) Penetration price strategy
d) Everyday low price strategy
e) Flexible pricing strategy

18) Calculate the elasticity of demand with the following information:
100 units sold at $5 each. The price was raised to $6, only 90 units were sold
a) 0.6 = inelastic
b) 0.5 = elastic
c) 1.6 = elastic
d) 0.5 = inelastic
e) 0.6 =elastic
Please check this answer…
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