Chapter 12 – Public Relations, Social Media and Sponsorship
1) When managing a public relations crisis, organizations are best advised to
a) act quickly and responsively to address concerns with credible messages.
b) [bookmark: _GoBack]remain silent until the truth of the situation can be proven.
c) take immediate legal action against the individual or group making the allegations.
d) work diligently to discredit the accuser or the media reporting the issue.
e) protect upper management and allow only junior spokespeople to be quoted by the press.

2) The office supply store Staples paid for the naming rights to a stadium. The Staples Centre in Los Angeles is an example of ___________.
a) venue sponsorship
b) cultural marketing
c) event sponsorship
d) sports marketing

3) ___________ marketing can have a positive PR impact by strengthening the affinity people have for a company that does it.
a) Cause-related
b) Sponsorship
c) Sports
d) Cultural

4) Getting a company’s product included as part of a television show, movie, video game, special event, or book is called a ___________. These are designed to generate exposure, brand awareness, and interest.
a) product positioning
b) product placement
c) product control
d) ambush marketing

5) ____________ uses technology and mobility to provide an interactive means of communication among people, organizations, and communities who are interconnected and interdependent.
a) Communal media
b) Blog posts
c) Social media
d) Corporate communications

6) Lauren, the media relations manager for a corporation, prepares a document that contains information about a new product launch event that her company is hosting. The document contains the who, what, when, where, and why of the event and is distributed to a preferred list of editors. This document is a
a) corporate report.
b) press kit.
c) press release.
d) press conference.

7) Social media zones include (choose all that apply)
a) social communities
b) social publishing
c) social entertainment 
d) social commerce

8) What is social commerce?
a) Social commerce provides a means for interactive shopping, including reviews, ratings.
b) Social commerce is buying online
c) Social commerce is being friendly with a shop keeper
d) Social commerce includes Youtube.

9) When a crisis occurs, a company's executive team and public relations personnel are working in which area of public relations?
a) public affairs
b) corporate communications
c) corporate advertising
d) reputation management
e) advocacy advertising

10) What are some of the most common uses PR tools (circle all that apply)
a) press releases
b) mediation
c) news conferences
d) product placements
e) arbitration

11) A sponsorship involves paying a fee to have your name associated with different things, such as the following (select all that apply)
a) An event
b) An advertisement
c) A particular venue
d) Social media

12) Getting a company’s product included as part of a television show, movie, video game, special event, or book is called a 
a) Product placement
b) Blogging
c) Social Media Marketing
d) Press Release

