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Market Segmentation:
Which of the four basic segmentation alternatives best fit your business? Why?




Clarify Your Target Market (cross-reference Fig 7.7)
What can you say about how your core customer fits into each of the categories?

Age
Income
Education
Gender
Occasions
Benefits
Rate of use
Loyalty 
Region
City
Urban
Rural
Attitudes
Interests
Opinions
Lifestyle 



	
	

	
	


SUMMARIZE:
Who is your prospect/who are you selling to?






What are his/her needs, what does he/she want, where is the pain point/what hurts?







What does s/he need to hear from you to want to buy and to resolve any conflicts/concerns?





POSITIONING STRATEGY:
What positioning strategy will you use? Why?














NAMES: ___________________________________________________________

[bookmark: _GoBack] __________________________________________________________________

Demographics


Psychographics


Geographics


Behaviour Response







