Purchase Influence Indicator


Consider products you may have (or will) purchased from each Category: Electronics (eg. computer, television, stereo, security cameras), Personal Clothing Item (eg. Jacket, shoes/boots, jeans), and  Household appliance (large or small, eg., toaster-oven, microwave, Insta-Pot, stove, refrigerator).  Evaluate how much each step of the Consumer Purchase Decision was influenced by the four categories of influence.  Use numbers 0 – 5 for each blank.  Total each column to see how big these influences were on your decision.

Electronics Product:
	
	Marketing Mix
	Psychological
	Personal
	Social/cultural

	1.Problem Recognition
	
	
	
	

	2.Information Search
	
	
	
	

	3.Evaluation of Alternatives
	
	
	
	

	4. Purchase Decision
	
	
	
	

	5.Post-purchase Evaluation
	
	
	
	

	TOTALS
	
	
	
	




Household Appliance Product:
	
	Marketing Mix
	Psychological
	Personal
	Social/cultural

	1.Problem Recognition
	
	
	
	

	2.Information Search
	
	
	
	

	3.Evaluation of Alternatives
	
	
	
	

	4. Purchase Decision
	
	
	
	

	5.Post-purchase Evaluation
	
	
	
	

	TOTALS
	
	
	
	




	
	Marketing Mix
	Psychological
	Personal
	Social/cultural

	1.Problem Recognition
	
	
	
	

	2.Information Search
	
	
	
	

	3.Evaluation of Alternatives
	
	
	
	

	4. Purchase Decision
	
	
	
	

	5.Post-purchase Evaluation
	
	
	
	

	TOTALS
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Personal Clothing Product:

STUDENT NAMES: ______________________________________________________________________

_____________________________________________________________________________________
