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	Activity / Resources
	Student Activity

	3
	Pre-test
What is a market?
What is goal of market-ing?
What is importance?
	


	15
	Review the Strong Brands graphic
Identify positive/negative brands (current)
Lush – discussion

Watch: Dirt is Good video – discuss

	What is the connection between brand reputation and marketing?

Class discussion
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2-6


10
	REVIEW CH CONCEPTS
Coca-Cola commercials video.
(5:51)

[bookmark: _GoBack]
4P’s group activity – Coca-Cola

Flashcards activity - pairs
PPT – Concept Review CHOICE
Ethics: What is it?
Video: (6)
World Fair Trade Organization
Review Learning Objectives

	
Class discussion: what is coca-cola selling? What is their brand? Why?


Group activity (handout)

Student TEAMS complete Flash Card Challenge
exercise sheet (handout)


Discussion


	optional
	Select a Mini-Sim based (choose from: Creating Customer Value / Marketing Mix / Ethics / Sustainable Marketing) 


	Student TEAMS complete Mini-Sim Participation exercise sheet (handout)




	/80
	Dynamic Study Modules (student view MyLab)
	Student TEAMS work through DSM and submit
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