
Names of participants: ________________________________________________________

			_________________________________________________________


Consider the four characteristics of a service.  Now, using one of the options below, explain just how those characteristics apply to that choice.


Services Exercise

Bank

Hairdresser/Barber

Childcare

College

Doctor

Auto Repair Shop

Teacher

Tour Guide


Intangibility:
____________________________________________________________________________________________________________________________________________________________

Inseparability:
____________________________________________________________________________________________________________________________________________________________
Perishability:
____________________________________________________________________________________________________________________________________________________________
Variability (heterogeneous):
____________________________________________________________________________________________________________________________________________________________

How could these make their service seem more like a product to the customer?
__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________


[image: Figure 10.5 The Services Marketing Mix
A diagram shows the elements of a marketing mix for services. 
The diagram shows the four elements of marketing mix, each leading to Consumer as follows:
1. Service as a Product which includes:
     a. Attitude
     b. Availability and Timing
     c. Completeness
     d. Consistency  
     e. Environment
     f. Supplementary Services
2. Distribution which includes:
     a. Traditional
     b. Online
3. Marketing Communications which includes:
     a. Traditional Media
     b. Interactive Media including social media
4. Price which includes:
     a. Regulated
     b. Traditional
     c. Negotiated]
Describe the Service as a Product Characteristics


Characteristics of Distribution?

Characteristics of Marketing Communications?

Characteristics of Price?








	
[bookmark: _GoBack]
image1.jpeg
Figure 10.5 The
Services Marketing Mix

Service as a Product
* Attitude
* Availability and Timing
* Completeness

* Consistency
* Environment
* Supplementary Services
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Price Distribution
* Regulated * Traditional
* Traditional Constmey * Online
* Negotiated
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Marketing Communications
* Traditional Media

* Interactive Media
(including social media)





